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HAPPENINGS

Second Veteran of Year 2005 Honored

Special from NGOB Gazette Staff-

Colonel (retired) Herman Botteon,
85, of Baltimore, MD was honored
recently as this year’s second Veteran of
the Year.

On this 60™ anniversary of the end
of World War Two in 1945, the Associa-
tion has decided to award four World War
II Veterans with the 2005 Veteran of the
Year award, an annual recognition
bestowed by the Association. Nomina-
tions were solicited from the
Association’s members and voted upon
by the Association’s recognition commit-
tee. In commemoration of this 60
anniversary of WWII, we will recognize
one deserving WWII veteran during each
quarter of this year.

Herman Botteon entered the Army
in 1943, and served his Nation with
distinction for over 30 years in three
major wars. After retiring as a Colonel he
has remained deeply involved in his

community for the past thirty years. As
an avid horseracing fan, Herman has
been deeply involved in raising and
racing racehorses throughout the region.
His horses have won many champion-
ships and other honors. But COL Botteon
has another interest that is as deep as
horse racing- Army recruiting.

COL Botteon is the owner of the
building that houses an Army recruiting
station and company headquarters on
Conkling Street in Baltimore. If owning
the building is not enough, he also comes
to work daily and assists as a volunteer
recruiter aid. He shares the Army story
with applicants from the perspective of
someone who has been there in both
times of war and peace.

He also screens applicants, volun-
teers for community events on behalf of
the Army and serves as a Center of
Influence by telling the Army story in
any way possible.

He serves as living testimonial to
the fulfillment that comes during and
after an Army career and he is proud to
share it with others.

On April 22, 2005, COL Botteon
was presented a plaque as our
Association’s Veteran of the Year for
2005. He was also awarded our
Association’s Medal of Merit for his
current recruiting prowess and received a
signed picture of Secretary of Defense
Donald Rumsfeld.

COL “Rock” Dillard, Director of
Army Accessions Division, Army G-1
and a former commander of Baltimore
Recruiting Battalion introduced COL
Botteon to the ceremonies’ attendees that
included his family, many recruiters, and
senior representatives of the Boy Scouts,
another cause that COL Botteon loves to
promote. COL Dillard also presented
COL Botteon with some Army mementos
and coins in addition to the other awards.




HAPPENINGS
An Open Letter to Vendorsfrom Director of

Awar ds and Recognition, George Taylor

2005 presents many exciting and new programs here at the National Association of Recruiters and Career
Counselors. We are optimistic that with your support, 2005 will be one of the biggest in our association’s history.

The Association is always looking for vendors who have a generous spirit and desire to get behind our many
efforts. This letter serves as an invitation for you to take advantage of as many of these opportunities as you desire.

Below, you will find the program title and a brief overview. Minimums are set; however you may contribute
higher. If you would like to support the program please contact us at ngobl@aol.com or thenarcc@yahoo.com .

College Scholarship: A scholarship will be awarded in your company’s name at an appropriate event. Your
company will be allowed to present your scholarship on behalf of the NARCC. Minimum award is $500.00

Essay Contest Sponsor: Your company will sponsor this year’s Counseling Heroes: the Decision to Defend
Essay Contest. You will be allowed to present your prizes at an appropriate event. Your company will receive
advertising throughout the entire running of this contest. $500.00 Prize money.

NARCC Logo and Gear Exclusive: Your company will receive exclusive rights to produce NARCC Logo
and Gear.

1st Annual NARCC Dinner and Awards Banquet: Your company will sponsor the 1st Annual NARCC
Dinner and Awards Banquet to be held at the FY06 World Wide Retention Conference in Reno, NV.

You may send all inquiries to ngobl@aol.com and thenarcc@yahoo.com . We look forward to working

with you in 2005.

! THE RECOGNITION COMPANY

# RECOGHNITION AWARDS & PUBLICITY ITEMS +# EMBROIDERING
#  CUSTOM SCREEN PRINTING & ENGRAVING
Contact Us At:
# www.henderhan.com - lanmy@henderhan.com # 1-800-774-6815
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For all your
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HAPPENINGSk

John W. Anderson GetsMarried

By Gazette Staff

April 22, 2005 marked a specia
day in the life of Association member,
retired SGM John W. Anderson. John
tied the knot with the former Joyce
Adrienne Miller Holley. For John and
Adrienne, it was the culmination of a
lifelong love story that began in High
School and took thirty yearsto reach
fruition.

According to the new bride, John
was extremely popular in High
School and quite sought after by the

most popular girlsin their school. He
was a star football player, and excelled
in many other sports and John's great
personality could have garnered him a
position of respect with all he encoun-
tered. Nonetheless, Adrienne always
had a crush on him. After graduation
they went their separate ways, but
remained friends through the years.
After John's retirement from the
Army, he and Adrienne soon became
reacquainted and they revisited their
old friendship and soon love took
hold. They were united in a beautiful
ceremony and had a lavish reception

(From Left to Right) Retired
SGM George Taylor (Director of
Awards and Contests), SGM
Scott Kuhar (Current USArmy
G-1 Retention SGM, see article
next page), SGM Lyle Hogue
(SGM Retention for the US
Army Infantry Center at Ft.
Benning), Retired SGM Jerome
Pionk (NARCC Executive
Director) and Retired MSG John
Frazier pose before the wedding
of John Anderson, Lifelong
NARCC Member and veterans
supporter and advocate.

after the wedding in a beautifully
restored part of Baltimore's famed
inner harbor.

The Association was well repre-
sented at the event. Elizabeth Helms-
Fraser was a member of the wedding
party as was retired SFC Steve
Bolton, who was one of John's
groomsmen. Association members
Scott Kuhar, George Taylor, Jerry
Pionk, Lyle Hogue and John Frazier
were also in attendance.

The Association wishes John and
Adrienne many years of happiness.

US Disciplinary Barracks
240 W Warehouse Rd.
Ft. Leavenwaorth, K5 66027

www. leavenworth.army. mil/usdb

Rewards for Retention

Great quality engraved, printed,
and embroidered products
Custom-made
Worldwide Shipping

915-651-7577
Fax: 9153-684-4817
DSK: 552




NEWS
Army Retention Program Gets New L eader

He also served asa US Army
Recruiter in the New Haven, CT
Battalion.

The National Association of
Recruiters and Career Counselors
wishes SGM Kuhar continued success
in his new job.

By NARCC Staff Writer

SGM Scott Kuhar assumed
duties asthe Army’s G1, Retention
Sergeant Mgjor on 7 March 2005. He
replaced retiring SGM James Vales
who served 30 years and retired to the
North Carolina area.

The Army wasted no timein
breaking SGM Kuhar in with Penta-
gon taskers and inquiries. “One of
my biggest challenges was just
getting used to the volume of email
and telephone inquires’ stated Kuhar.
“It issuch afast paced train and |
jumped on it thefirst day | got here
and it has not slowed down yet.”

SGM Kuhar states that once he
learned the secret to the Washington
DC commute, things have gone well
in navigating the city and the Penta-
gon.

When asked if he has any goals
asthe G1, Retention SGM, Kuhar
replied, “1 would have to say getting
al three of the components (Active
Army, National Guard, and USArmy
Reserves) working together as one b
team-one Army is my biggest goal-in

particular working as ateam to
A Sogse P s

SGM Scott Kuhar (pictured left)
assumed duties as Army’s G1
Retention SGM.

mission.”

SGM Kuhar has served 24 years C—:-nﬂﬂj—b—=

in the Army; most recently as the

Command Career Counselor for the .fN S P’ R .f N G Ex CE LLE N CE

1st Infantry Division where he de-

ployed with the division to Irag as For the greatest selection and highest
part of OIF 2. Heisagraduate of quality RPI's call us TODAY!

Class 50 of the USArmy Sergeants Coins Apparel

Major Academy. Headwear Drinkware

Some of his previous assign-
ments as a career counselor include:
Fort Knox, KY, 7th Army Training

Tools Knives
Flashlights Awards

Center, Grafenwohr, Germany and Office Accessories
41st Field Artillery Brigade, Ger- We have over 700,000 items from which to choose.
many. www.gosamural.com

toll free: B866-762-9607



Letters

D.C.’snew Stadium isa Shutout for My

Neighbors

by Ken Wyban

Note: This is a reprint from a
Washington Post Article submit-
ted by Ken Wyban, SGM, USA
Retired, NGOB Member and

Retention hall of Famer

Sunday, April 3, 2005;

When I look out my front window, I
see the Capitol and the Washington
Monument. I planned and worked four
years for that view. My intention was to
turn my elegant 150-year-old federal-
period home with its six fireplaces into a
bed and breakfast.

Sadly, the city has earmarked the land
on which my home sits as the site for its
new baseball stadium. Naturally, I wasn’t
thrilled when D.C. Mayor Anthony
Williams announced that the baseball
stadium literally would be in my
backyard.

Losing my home to eminent domain
hadn’t factored into my grand plan. I
know, however, that I will be
compensated. But what about my
neighbors?

Despite its reputation for being a bad
part of town, my neighborhood is home
to some of the friendliest and most
considerate people I have ever met.
Unfortunately, many of these people rent,
and they will be dislocated by a stadium
— moved somewhere within a 50-mile
radius designated by D.C. regulations.

The District refers to these people as
“DPs” or “displaced persons.” Many of
the circumstances surrounding the
stadium seem wrong:

A mayor elected for being fiscally
responsible suddenly creates a new tax
and uses the money to support a special-
interest monopoly.

A city that desperately needs new and
better schools spends taxpayer money on
something from which the taxpayers
won’t profit. Southeast, which needs both
a hospital and a high school, will
continue to go without either while an

entertainment venue is funded.

My feelings about the stadium do
not focus on whether baseball should
come to the District. I love baseball,
but I don’t want the game here on just
any terms. Any investment in Southeast
— whether it is a baseball stadium, a
shopping mall, a museum or a
monument — should benefit everyone
in the neighborhood. Isn’t that the
primary justification for eminent
domain? If people are being moved out
of their homes, the reason should be the
greater good of the community. The
new stadium doesn’t meet that
criterion.

After attending many D.C. Council
meetings on the stadium and doing my
own research, | am disappointed in my
elected officials. The mayor seems to
want to be remembered as the man who

brought baseball to the District, and
while that certainly is a desirable
legacy for a politician, is it really the
best legacy a mayor can have? And if
my neighbors have to be displaced, it
would be nice to know that they would
be compensated. They may be renters,
but that doesn’t mean that their houses
aren’t their homes.

My American dream won’t be
ruined when I lose my home to eminent
domain; it just will change. I'm
thinking about buying a recreational
vehicle and driving across this beautiful
nation. When I come back to the
District, though, I’d like to find that my
neighbors have not been shunted aside.

— Ken Wyban
WYBANK@aol.com

it

United Associations Group. Inc,
1{MA5S TH MNorth

San Antomno, Texas FE233

Toll Free: (B866) 824-6333

sales & nag-ine com

G What does UAG do for you?
AT

Provides:

» Cwality ond timely service

= Siote of the ort grophics design team
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» Solutions for your needs
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Medical Emergency Grants for
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Visit www. LAG-inc.com

today for more
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=== Happenings
Top RPI Vendors Announced in Survey

By SGM Lyle J. Hogue

The Association announces the
results of itsfirst annual Retention
Publicity Items Vendor Survey.

Fiscal Year 2005's top three winners
are B & B Specidlties, Samurai Inc,
and Brees Inc.

In an effort to provide helpful
information to our readers, the Asso-
ciation conducted itsfirst survey of
Army Retention Publicity Item
Vendors. The results of the survey
were submitted to the HQDA, G1
Retention Office. The survey can-
vassed all active component retention
Sergeants Mg or from January to
March of 2005. The survey asked the
Retention SGMs to rank the vendors
in order with a one being the highest
ranking and 26 being the lowest based
on views of customer satisfaction,
quality of items and service, and
price.

Thisyear’s top #1 vote getter
was B & B Specialties from Hono-
[ulu, HI. Michelle Robello isthe

company’s point of contact. She has
been employed with the company and

Manufacture Direct
hand-made heirloom

quality RPI's and COI's
contact Robert for your quote today!
1-888-923-2999 rob@spartausa.com

serving the Army Retention Program
for 14 years. Michelle states, “itisa
great honor to be rated #1” and calls
her service to the Army a*“privilege.”
She says, “Mahalo (thank you) for
your continued support and helping
us grow.”

The second place finisher was
Samurai, Inc from Colorado Springs,
CO. Marc Stewart isthe point of
contact and reveals that “Inspiring
Excellence” isthe motto at Samurai.
He states, “the company strives to
inspire excellence with their suppli-
ers, in their organization, and with
every one of their clients.” The
company has been serving the Army
retention community since 2001.

Bree's Inc rounded out the top 3
inthird place. They arelocated in
Virginia Beach, VA. Asof presstime
the company had not provided any
additional information for this article.

A surprising contender who
found themselves as the number six
vendor was EMBLEMaddicts from St
Louis, MO. The company has made a

and more! www.spartausa.com

strong impact on the retention com-
munity in the short 4 yearsit has been
in existence. The company’s primary
point of contact is Liz Schuepbach.
Sheisjoined by her sister-in-law
Karyn. Liz states, “EMBLEMaddicts
goal isto continue to listen to the
needs of career counselors and make
purchasing RPIs an easy process so
that Counselors can do what they do
best-reenlist Soldiers!”

The association wishes the top
three winners a heartfelt congratul a-
tions as well as the other vendors.
Rounding out the top ten were: 4)
Larry Henderhan, 5) Joe Amabile, 6)
EMBLEMaddicts, 7) Linda Hulett, 8)
Leo Blackman, 9) Gary/Dixie Moore,
10) Charles Albert.

Readers can obtain a complete
listing of the survey results by visiting
our website at www.ngob.net.

The Association looks forward to
conducting this survey again in Fiscal
Year 2006.

Travel mugs, key chains,
desk sets, pocket canteens
picture frames, statuettes,




Application LSS58

Application for membership tothe
“National Association of Recruitersand
Career Counselorsof the
United StatesArmed Forces’

LAST, FIRST
NAME

MAILING
ADDRESS STATE ZIP

HOME PHONE EMAIL
CELL PHONE OR WORK (please specify)

MEMBERSHIP OPTIONS: 1 year (Free) (certificate and newdletter)
(Choose (x) one) 3 year ($50) (Silver card, medal, cert.)
Life ($100) (Gold card, medal, cert.)

SERVICE INFO: DATES OF SERVICE
HIGHEST RANK ATTAINED
COMPONENT MOS

ELIGIBILITY CRITERIA: THE NATIONAL ASSOCIATION OF RECRUITERSAND CAREER COUNSELORS OF THE
UNITED STATESARMED FORCES, FORMERLY THE NGOB, ASSOCIATION, ISAFEDERALLY RECOGNIZED 501
(C)(19) ORGANIZATION AND ISA TAX EXEMPT NON-PROFIT CORPORATION. MEMBERSHIP ISOPEN TO ALL
WARTIME VETERANS OF THE ARMED FORCES, ACTIVE DUTY OR RESERVES, AND TO THEIR FAMILY MEMBERS
LIMITED NON-VETERAN MEMBERSHIPS ARE AVAILABLE ASWELL ASREGULATED BE IRS CODE. INFORMATION
PERTAINING TO THIS ORGANIZATION SACTIVITIESAND GOVERNANCE, MEMBERSHIP, FUNDING, OR ASS STANCE
CAN BE DRECTED TO ITS CORPORATE HEADQUARTERS LOCATED AT:

NGOB, ASSOCIATION
12241 TILNEY CT.
WOODBRIDGE, VA 22192
EMAIL: ngobl@aol.com

THISAPPLICATIONWITH CHECK OR MONEY ORDER CAN BE SENT TO THE
ABOVE ADDRESS. MC/VISA/ELECTRONIC PAYMENTS CAN BE MADE VIA PAYPAL
AT WWW.PAYPAL.COM TO PDMG@USA.COM




The NGOB Association is a tax exempt Association established under Section 501c of the Internal Revenue Service Code. Our Employee
* number is 54-1789708. The Association is incorporated in the State of Virginia. Membership is open to all wartime veterans, their eligible family
members and to a s pecified number of non-veteran associate members as established by the IRS. Information pertaining to membership or other
activities associated with the Not Good Old Boys Association may be obtained by writing to:

NGOB Association

12241 Tilney Court
Woodbridge, VA 22192

Board of Trustees and Officers

Executive Director
Jerome L. Pionk, SGM, USA, Retired

President
Doctor Bruce E. McLelland

Chairmen

DC Beltway: John Frazier, MSG USA
Korea: Donald Wong, MSG, USA, Retired
Europe: Juan Lujan, SGM, USA

Caribbean: Javier Gomez, MSG USA
Pacific Region (Alaska and Hawaii): Chet Miller, SGM, USA
Northwest Region: Danny Woo, MSG, USAR, Retired
Southwest Region: Russell Madden, MSG, USA, Retired
Prairies States Region: Jeff Thronson
Midwest Region: Clem Schroeder
Northeast Region: Rick Martin, SGM, USA
Southeast Region: Ed Lilly, SGM, USAR Retired
Fort Bragg/SOCOM: Carl Garner, MSG, USA, Ret.
At Large: Greg Spencer, MSG USA, Retired
At Large: William Allen, SGM, USA, Retired

Director of Veteran’s Affairs
Frank Murtha, SGM, USAR, Retired

Director of Speaker’s Bureau
SGM Tony Rose, USA, Retired

Director of National Guard Affairs
Samuel Y.D. Kanouse, SGM, ARNG, Retired

Director of Reserve Affairs
Phillipe A. Michaud, SGM, USAR, retired

Director of Awards and Recognition
George Taylor, SGM, USA, Retired

Director of Marketing and Advertising
Lyle Hogue, SGM, USA

Director of Travel and Special Events
George Stapleton, SGM, USA




