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For the past twenty years, give or 
take, I have been a party to a tradition 
of going on an annual “guys only” event 
with a few of my friends. These annual 
outings have taken us to many loca-
tions around the world. Our tradition 
is relatively simple; one of us picks a 
location and the others tell who is in or 
out of the trip and we agree on a date 
and go. This year it was my turn to pick 
the location and we decided on Costa 
Rica. Why Costa Rica? Well, in truth it 
was somewhere we’d never been, so 
that was a plus, I’d heard about great 
deals on land, so we wanted to check 
that out, and we’d been told about 
the incredible scenery and night life, 
so always up for a party we set out for 
Costa Rica. I was accompanied by two 
of our stalwart members, Mike Meyers 
and Carl T. Garner. 

Well, we had a blast- the country 
is a tropical paradise, jungle, volca-
noes, white water rapids, the ocean, 
sport fishing and night life that is 
unequaled. As long as our hearts held 
together (literally) we had five days 
of unparalleled fun. One interesting 
activity was canopy gliding above 
the jungle. We were outfitted with 
equipment and hooked to zip lines 
and through 14 different stations, 
zipped over the most beautiful for-
est canopy imaginable- monkeys, 
parrots, birds of all varieties below us 
and a volcano spewing ashes above 
us. Of course each night, we would 
go to the hotel for our one hour of 
free cocktails and then experience 
the lively night life of San Jose, the 
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HAPPENINGS

capital and largest city.  It was about 
a three hour drive through dense 
jungle, winding, unpaved, rutted, 
bone rattling roads and little one 
laned villages, so we were ready for 
beer in the evenings.  

Carl Garner wants to go to 
Brazil for next year’s trip, so since it 
has even more jungle, the Amazon, 
and nightlife that we’re told is truly 
crazy, I’m on board, of course so is 
Mike Meyers. We are preparing our 
livers and taking our medications in 
preparation.

Package Costa Rica
www.packagecostarica.com

This site is the entry to vaca-
tions to beautiful and enchanting 
Costa Rica. Scott Bowers, president 
of the company will personally help 
you plan a vacation, find Costa Ri-
can real estate, and provide other 
general travel information in Central 
America.

 He has agreed to provide 
discount packages to all AMRAC 
members. 

Mention that you know Carl, 
Jerry and Mike from AMRAC when 
booking to receive any discounts in 
advance.

Following is a partial list of realtors 
who have initially agreed to participate 
in our Association’s discount realty 
network. These realtors have all 
agreed to provide counseling and 
relocation or home sales assistance to 
any of our members who request it. In 
most cases, they have agreed to offer 
a discounted commission on home 
sales. This will result in substantial 
savings to our members. Our goal is 
to have at least one affiliated realtor 
in each state. Participating realtors (to 
date) are:

John O. Anderson (Wisconsin and 
Minnesota) 952-808-1110
M.Janders@earthlink.net

Greg “Jake” Spencer (Virginia/
Maryland) 703-599-0077
grspencer@drhorton.com

Dennis Ramirez (Columbia SC)
803-309-2500
dramirez1@sc.rr.com

Mike Meyers (Illinois)
MMeyers67@aol.com

Russ Madden (Arizona)
russmadden@msn.com

Kelly Bennett (Florida) 
941-232-5900
kjs1079@aol.com

Kevin J. Herman (Wisconsin)
(608)487-HOME (4663) kevin.
herman@charter.net

Association Realtors offer Discounts to MembersAMRAC Costa 
Rica Adventure 
Cont’d

For all your 
promotional needs. 

Bree’s



In-focus

ALEXANDRIA—Thousands 
of Army Soldiers and Army 
veterans in Virginia now have a 
means to show their Army Pride 
on their cars. 

The Commonwealth of Virginia, 
the first state authorized to use 
the registered Army trademark 
on a license plate, recently 
approved the development and 
design of the Army specialty 
plate.

The prototype of the plate can 
be seen on the Virginia DMV 
site, www.dmvnow.com , however, 
the plate is not available 
through the DMV until the 
sponsor collects 350 prepaid 
applications. 

The official sponsor, Roy Steed, 
is an Army Lt. Col. who works in 
the Pentagon. Steed believes he 
will have enough applications 
by the end of this summer 
and that the plate will be in 
production shortly afterwards. 

All active, retired and honorably 
discharged Soldiers from the 
Active Army, Army Reserve 
or the Army National Guard 
are eligible. Steed states 
that he has gone back to the 
state legislature to ask that 
Department of the Army (DA) 
civilians qualify for the plate, 

but at this time they do not. 

To apply for the license plate, 
Soldiers and veterans should 
send the completed a Virginia 
State Form 10, a copy of their 
military ID or DD 214 with 
social security number blocked 
out, and a $10 check ($20 if 
you desire a personalized plate) 
made out to Roy Steed at 4254 
Moot Dr., Dumfries, VA 22026.

For more information and the 
application form go to site http://
www.dmv.virginia.gov/exec/vehicle/splates/
infoindev.asp?id=367 or email Roy.
Steed@us.army.mil 

Note from Gazette staff:�� ���� �����  The Army 
is still about 75-100 applications 
short of attaining this goal to have a 
personalized Army plate in Virginia. If 
you are from Virginia and are the least 
bit interested, please support this 
worthy cause.

Army Plate Approved for Virginia 

An example of the Virginai Army plate pictured above. For more info visit www.dmvnow.com. 
The plate is available to all active, retired and honorably discharged Soldiers from the Active 
Army, Reserve or Army National Guard. 



NEWS

Be on the lookout for the 
website redesign of Association of 
Military Recruiters and Counselors 
(AMRAC).  Scheduled to be com-
pleted by the end of August, the 
redesign of NGOB.NET will create 
a public face for the association on 
the Internet that reflects its position 
as a leader in nonprofit veteran’s 
organizations and will support the 
association’s growth plans for the 
future.

The redesign not only under-
girds the association’s strategic ob-
jectives, it also showcases AMRAC 
communications tools and follows 
web best practices.  The redesign 
positions our association web pres-
ence ahead of other like veteran’s 
associations.  The research and 
analysis we’ve done will help en-
sure the web site’s success.

This research and analysis re-
sulted in a new visual design that: is 
clean, professional and flexible, and 
easily accommodates AMRAC’s 
current and future strategic initia-
tives, such as donating money to 
college students and benevolent 
awards. Aligns the look and feel of 
the public site with communications 
publications, such as the Gazette 
and future Strategic Recruiting and 
Retention White Papers. Will allow 
and encourage online membership 
registration to facilitate the automa-
tion initiatives of the membership 
committee. Provides a link with the 
“new” AMRAC store for members 
to purchase all of their association 
gear.

Check back often throughout 
the month of August for the rede-
sign of NGOB.NET!

Check 
out the 

new 
www.

ngob.net

AMRAC to redesign website



News

AMRAC 
Announcements

From the desk of George Taylor, 
Director of Awards and Recogni-
tion:

Retention Hall of Fame Commit-
tee Selections

The Military Recruiting and Reten-
tion Hall of Fame Committee will make 
its annual selections for inclusion in the 
Military Recruiting and Retention Hall 
of Fame. The committee will meet in 
late September 2006 and announce its 
selections in October 2006.  To be con-
sidered by the Hall of Fame committee, 
the individual must be retired from the 
military for at least two years. Nomina-
tions can be submitted by any AMRAC 
member knowing of a worthy candidate. 
Voting is conducted by the 10 member 
Hall of Fame advisory board, comprised 
of current Hall of Fame members and 
chaired by the AMRAC Director of 
Awards and Recognition. Full selection 
criteria can be found on the Hall of Fame 
portion of the Association’s web site at 
www.ngob.net.  

Some changes to the Hall of Fame 
have recently been approved by the 
awards oversight committee. They 
include:

•	 Change the name to “Military 
Recruiting and Retention Hall 

of Fame” This change reflects 
our inclusive nature and the 
fact that we represent recruit-
ers, counselors and veterans 
who are supportive of those 
causes.

•	 Eligibility is open to all retired 
former recruiters, counselors 
from all military services, ac-
tive or reserve.

•	 Current Hall of Fame members 
will comprise the voting com-
mittee.

•	 Awards will be procured and 
presented by AMRAC.

2006 School Year Essay Con-
test

 The Association will again con-
duct its annual youth essay contest. 
This year’s theme is: “What price 
should we be willing to pay for free-
dom”. 

Rules and Eligibility:

•	 The essay contest is open to 
high school or college students 
between the ages of 14 (as of 
September 1st 2005) and 21 
years of age (as of January 1st 
2007). 

•	 Essays must be typed, double 
spaced and at least 500 words 
in length. 

•	 Total prize money will depend 
on the number of entries. Win-
ning entries will receive up to 
$500.00.  Other separate essay 
endowments are also available 
in addition to our Association’s 
essay contest. To offer a grant 
or scholarship in the name of a 
loved one, contact the editor at 
ngob1@aol.com.

•	 Entries must be post marked 
no later than November 18th, 
2006.



Hogue’s Corner

We know from our history 
the story of Valley Forge, PA.  
Faced with the decision of de-
fending a supply depot at Read-
ing or the city of Philadelphia, 
General George Washington 
chose Reading, giving the Brit-
ish Army a clear shot at Phila-
delphia.  In September of 1777, 
the Brits marched into the city 
and took possession.  With Val-
ley Forge now free, Washington 

moved to set up camp there 
for the winter of 1777-78.  Of 
the many historic locations as-
sociated with the Revolutionary 
War, none conveys more suf-
fering, sacrifice, and ultimate 
triumph of the new American 
Army than Valley Forge. From 
December 19, 1777 to June 
19, 1778 approximately 3,000 
Citizen Soldiers died, 1,134 
deserted, and 268 were court 
martialed-a startling attrition 
rate of 40%

These were the days of the 

early American Army.  There was 
desertion, attrition, and bewilder-
ment.  We can assume that some 
early American Soldiers thought 
we were crazy for declaring our 
independence from England-that 
the new, young, fragile colonies 
would never make it on their 
own.  The naysayers cried the 
farmer in the south would not 
be represented and the industry 
in the north would rule.  This 
came to fruition when just 70 
years later when our young na-
tion was embroiled in yet another 
war – a civil war.  A war that pit-
ted brother against brother and 
friend against friend.  Yet, we 
persevered and now take on a 
noble calling of helping another 
nation become free.

The New Iraqi Army (NIA) 
is in its Valley Forge days.  In 
some units, the equipment is 
poor and shoddy.  Some NIA 
Soldiers struggle to find mean-
ing to all that has happened in 
their country.  In June 2005, An-
thony Shadid and Steve Fainaru 
wrote a piece titled “Building 
Iraq’s Army: Mission Improb-
able: Project in North Reveals 
Deep Divide Between U.S. and 
Iraqi Forces” in the Washington 
Post.  The authors pointed out 
the obvious differences in culture 
and competence between the 
American Army and NIA.  They 
wrote about the NIA Soldiers 
wanting respect but not getting 
it by the Americans.  In their 
defense, American Soldiers feel 
that the NIA Soldiers have not 
earned their respect because of 
high attrition and desertion while 
fighting insurgents for their own 
country.  I could not help but 
draw a comparison between the 
two young armies.

Training and Retaining the New Iraqi Army
By Dr. Lyle Hogue
AMRAC Columnist



Application

Application for membership to the 
“National Association of Recruiters and Career 

Counselors of the 
United States Armed Forces”

LAST, FIRST NAME_______________________________________________
__________

MAILING ADDRESS_________________________________STATE_____ZIP_
________

HOME PHONE_______________EMAIL__________________________
CELL PHONE OR WORK (please specify)_________________________

MEMBERSHIP OPTIONS: 1 year(Free)____(certificate and newsletter)
	 (Choose (x) one)		   3 year($50) ____(Silver card, medal, cert.)
						       Life ($100)  ____(Gold card, medal, cert.)

SERVICE INFO: DATES OF SERVICE______________
			          HIGHEST RANK ATTAINED_______
    			          COMPONENT________MOS_______
ELIGIBILITY CRITERIA: THE NATIONAL ASSOCIATION OF RECRUITERS AND CAREER COUNSELORS OF THE UNITED STATES 
ARMED FORCES, FORMERLY THE NGOB, ASSOCIATION,  IS A FEDERALLY RECOGNIZED 501 (C)(19) ORGANIZATION AND IS 
A TAX EXEMPT NON-PROFIT CORPORATION. MEMBERSHIP IS OPEN TO ALL WARTIME VETERANS OF THE ARMED FORCES, 
ACTIVE DUTY OR RESERVES, AND TO THEIR FAMILY MEMBERS. LIMITED NON-VETERAN MEMBERSHIPS ARE AVAILABLE AS 
WELL AS REGULATED BE IRS CODE. INFORMATION PERTAINING TO THIS ORGANIZATION’S ACTIVITIES AND GOVERNANCE, 
MEMBERSHIP, FUNDING, OR ASSISTANCE CAN BE DRECTED TO ITS’ CORPORATE HEADQUARTERS LOCATED AT:  

						      NGOB, ASSOCIATION
						      12241 TILNEY CT.
						      WOODBRIDGE, VA 22192
					                    EMAIL: ngob1@aol.com

THIS APPLICATION WITH CHECK OR MONEY ORDER CAN BE SENT TO THE ABOVE ADDRESS. MC/
VISA/ELECTRONIC PAYMENTS CAN BE MADE VIA PAYPAL AT WWW.PAYPAL.COM TO PDMG@USA.
COM

Hogue’s Corner
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12241 Tilney Court 

Woodbridge, VA 22192 
 

Board of Trustees and Officers  
 

Executive Director: Jerome L. Pionk, SGM, USA, Retired 
 

President Emeritus: Dr. Bruce E. McLelland  
 

Board of Directors
 

Veteran’s Affairs: Frank Murtha, SGM, USAR, Retired  
 

Public Speakers Bureau: Tony Rose, SGM, USA, Retired 
 

National Guard Affairs: Samuel Y.D. Kanouse, SGM, ARNG, Retired 
 

Reserve Affairs: Phillipe A. Michaud, SGM, USAR, Retired
Awards and Recognition: George Taylor, SGM, USA, Retired

Travel and Special Events: George Stapleton, SGM, USA

Advertising and Marketing: Doctor Lyle Hogue, SGM, USA, Retired

Regional Chairmen
Korea, Guam, Japan/Okinawa: Donald Wong, MSG, USA, Retired

Europe, Mideast, and Africa: Mr. John Park

Australia and Oceania: Dennis Daley 
 

Pacific Region (Alaska and Hawaii) : Chet Miller, SGM, USA 

Northwest Region (WA, OR, ID, UT) : Danny Woo, MSG, USAR, Retired  
 

Southwest Region  (AZ, NM, CA, CO, NV) : Russell Madden, MSG, USA, Retired  
 

Prairies States Region (MT, ND, NE, SD, WY) : Jeff Thronson, US Army Veteran  
 

Midwest Region (MN, IA, IL, IN, MO, OH, WI) : Clem Schroeder, US Army Veteran  
 

Northeast Region (CT, MA, ME, MI, NH, NJ, NY, PA, RI, VT): Rick Martin, SGM, USA 
 

Southeast Region (AL,GA, FL, PR, SC, VI): Gary Hellums, SGM, USA  
 

Mid Atlantic Region (DC, DE, MD, NC, KY, TN, VA, WV): Carl Garner, MSG, USA, Retired 
 

South central Region (AR, KS, LA, MS, OK, TX): Bill Groce, SGM, USA, Retired


